
Innovation and College Access 
for the Whole High School



What Would it Cost  
to Bring College Access Services to 
All Students in High-Need Secondary 
Schools?

For an annual cost of $420,000* per school, 
GO College provides the following collaborative 
services to ensure college access and success for all 
low-income students:

• Two college coaches

• Data system to track student success

• Academic year tutoring and mentoring

• Professional development for teachers and 
school staff

• Saturday and after school academic activities

• Summer programming

• College and cultural visits

• Parental involvement activities

• Community outreach

* Cost will vary based on services already provided 
by partnerships with federal, state, and local college 
access programs; community-based agencies; and the  
business community.

Bringing Communities Together:
The GO College Model
Since the 1960’s, college access programs across 
the U.S. receiving federal, state, and private funds 
have worked to increase college going and success 
among low-income students. TRIO Talent Search, 
TRIO Upward Bound, and GEAR UP are among 
the primary service providers in this area. However, 
college access programs are rarely able to serve 
all students in high-need secondary schools. The 
GO College Model is an innovative and tested 
approach that does exactly this.

* of the approximately 24,000  
secondary schools, about 9,500 or  
40 percent have 50% or more students 
eligible for free or reduced lunch
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The GO College Model 
helps level the playing field 
so all students, regardless of 
income and family background, 
have a chance  
to succeed and graduate  
from college.

What Would it Cost  
to Bring College Access Services to 
All Students in High-Need Secondary 
Schools?

For an annual cost of $420,000* per school, 
GO College provides the following collaborative 
services to ensure college access and success for all 
low-income students:

• Two college coaches

• Data system to track student success

• Academic year tutoring and mentoring

• Professional development for teachers and 
school staff

• Saturday and after school academic activities

• Summer programming

• College and cultural visits

• Parental involvement activities

• Community outreach
 

* Cost will vary based on services already provided 
by partnerships with federal, state, and local college 
access programs; community-based agencies; and the  
business community.

Why GO College is 
Important

Out Of 100%

• 70% of low-income students graduate 
from high school or get a GED

• 42% of low-income students enroll in 
college by age 24

• Of all young people from low-income 
households, 9% earn a bachelor’s 
degree by age 24

Census data averaged over the last 
5 years indicate that by age 24 about 70 percent 
of students from the lowest family income quartile 
graduate from high school or get a GED, 42 percent 
enter college, and about 9 percent obtain a BA by 
age 24. In contrast among highest income students 
about 92 percent graduate high school, 88 percent 
enter college and about 78 percent obtain a BA  
by age 24.

Estimates based on U.S. Census Bureau data as analyzed by  
Tom Mortenson, Postsecondary Opportunity,  
www.postsecondary.org, 2008-2012

100% 70% 42% 9% 



GO College is an initiative of the Council for 
Opportunity in Education supported by the U.S. 
Department of Education Investing in Innovation 
Fund and the GE Foundation.

GO College
The Gaining Options for College Collaborative 
(GO College) is a national data-driven initiative 
that brings communities together to increase 
college access and success for low-income, first-
generation, and minority students.

GO College is built on six 
essential cornerstones:

1. Collaboration among Community 
Partners

2. Using Data to Improve Student 
Outcomes

3. Combining a Whole School Approach 
with More Intensive Services for 
Individual Student Groups

4. Aligning In-School and Out-of-School 
Programming to Improve Student 
Achievement

5. Building on Existing Community Assets

6. Emphasizing Student, School, and 
Community Strengths


